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RESOURCE AND REFERRAL CENTER help me grow

COMO PROMOCIONAR SERVICIOS DE CUIDADO INFANTIL EN EL HOGAR

La MEJOR publicidad es la informacidn gratis que se transmite de viva voz sobre usted y su
programa. Cuando usted dirige su negocio de cuidado infantil de manera profesional y cuando ofrece
cuidado de calidad para los nifios, se “corre la voz” rapidamente. Sin embargo, para comenzar
necesitara hacer algo de publicidad. Abajo se enlistan algunos métodos de publicidad que podrian
ayudarle a atraer a padres que necesitan servicios de cuidado infantil.

¢

¢

LOCATE: Child Care es una linea telefénica de servicio de referidos del Centro de Recursos y
Remisiones de Cuidado Infantil local. Llame regularmente a LOCATE para actualizar la informacion de
la base de datos sobre su negocio de cuidado infantil en el hogar.

Anuncios clasificados: Estos pueden colocarse en revistas y periddicos locales y “Penny Savers”.

The Gazette ... 301-670-2565 or 301-670-2500

Distribuida en: Condado de Montgomery, los dias miércoles

B2 120 ] 0 2= V40 1] < 301-891-6744

Distribuida en Takoma Park and Silver Spring

The Montgomery County Journal.............coooeiiiiiiii i e 703-846-8485

Distribuida en: Condado de Montgomery, de domingo a viernes

The Montgomery/Prince Georges Counties Sentinel ....................... 301-306-9500
Distributido: Condado de Montgomery, los dias martes

The EXCaliDUN ... e e 301-650-1592

Distribuido en: Montgomery College (Takoma Park) Mensualmente a fin de mes.

THe GlODbE ... e 301-353-7842

Distribuido en: Montgomery College (Germantown) los dias lunes

¢

Volantes informativos y folletos: Estos pueden ser distribuidos en oficinas de bienes raices (los
agentes de bienes raices pueden ayudar a distribuirlos a los clientes que se estén mudando dentro de
su zona residencial y que quizé tengan necesidad de cuidado infantil), tiendas, bibliotecas, templos,
universidades e iglesias, clinicas para el bienestar de los bebés, centros de recreacion, oficinas de
personal (recursos humanos) de compafias grandes, negocios locales, lavanderias y salones de
belleza. Utilice figuras de la computadora y del internet. Invente un nombre y logotipo para su
negocio.

Camine por su vecindario: Preséntese a las familias que vea tienen nifios y deles un volante
informativo. Digale a la gente que usted proporciona cuidado infantile. Recuerde visitar las areas de
recreo.

Tarjetas de presentacion: aOrdene tarjetas de presentacion o hagalas usted misma vy llévelas
consigo en todo momento. Estas pueden ser distribuidas en reuniones publicas, eventos sociales y y
establecimientos de comida. No olvide darselas al cajero cuando usted ..en la tienda de
...lavanderia...y farmacias, etc. Sea creativa! dining out establishments. Don’t forget to give them to
the cashier when you check out at the grocery store, cleaners and drugstore, etc. Be creative!



¢ Contact Area Elementary Schools: Let them know you are a child care provider in the area and
let them know if you have openings ask if you can leave a flyer or cards for parents.

¢ Join the PTA: If you have children in school, get to know your administrators in your child’s school.
Leave information for parents who ask about child care.

¢ A Magnetic Sign: Consider a sign for your car, it can highlight your child care business. Shop
around for the best price.

¢ Referral Discounts: Give clients a discount for referrals that is
redeemable for 3-6 months or more.

¢ Child Care Associations: Providers are encouraged to join their local Family Child Care Association,
it offers a great networking relationship among providers. Providers in general are usually helpful to
one another. Check with your local Resource and Referral Center (R&R), for names and phone
numbers of the local presidents.

¢ Make Balloons: You can have balloons made and also stickers and when you mail a bill you can
advertise by mail (depending on where the mail is going)

¢ Local Health Fairs: If you town has a local health fair, get involved and advertise there.

¢ Yellow Pages: Consider placing an ad in the yellow pages. Consider combining with another
provider to cut the cost.

¢ Home Well Kept: Maintain the outside of your home as well as the inside in order to attract
parents.

¢ Open House: weather permits, Saturday or Sunday a 2 or 3 hours open house, set up your program
in a friendly way, have registration forms available, post a daily schedule of activities. This will allow
your neighbors to learn more about your program, and pass the word about it. Word of mouth is the
most powerful and inexpensive tool to advertise your program.
Place a sign “License Child Care Open House” with arrows guiding potential clients to your program.

Consider these ideas. Some will would work for you, and remember as a small business, marketing is
an important key element — both with the parents who are already a part of your program and with
those who could be in the future.
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